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TIPS FOR MEASURING ONLINE SUCCESS
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Why measure success?



WHY MEASURE SUCCESS?

Why track and measure?

See which channels lead 
people to your site

Understand website and 
app performance 

Understand your audience

Use resources wisely
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How many people visit

Who and where they are

How they found you

WHY MEASURE SUCCESS?

What to track and measure?

It depends:

How much time they spent

What they looked at

What tasks they completed
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WHY MEASURE SUCCESS?

How to track and measure?

Standalone Tools

Google Search Console, 
Google Analytics,  Test My 

Site Tool

Integrated Tools

Google My Business 
Insights, AdWords 

Express reports, Email 
marketing reports

Last But Not Least: 

Ask Customers 
For Feedback
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How to evaluate your website



Google Search Console

EVALUATE YOUR WEBSITE

Three ways to evaluate your website

Google Analytics

Test My Site
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Get data, tools, and diagnostics for a 
healthy, Google-friendly website.

What is Google Search 
Console?

EVALUATE YOUR WEBSITE

google.com/webmasters

http://google.com/accounts


Why use Search 
Console?

EVALUATE YOUR WEBSITE

Monitor performance in Google 
Search results.

Discover how Google—
and the world—sees your site.
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EVALUATE YOUR WEBSITE

Scenario #1

Use Search Console to:
Submit new content and remove content you 
don't want shown in search results.

#1. Major site update
After leaving this presentation, you decide 
to overhaul your site and focus on 
different content. 



EVALUATE YOUR WEBSITE

Scenario #2

Use Search Console to:
Access the change of address tool and point 
Google search to your new domain.

You decide to switch your domain from 
stasiasbakeryisthebestbakeryincalifo.com to 
a shorter option.

#2. New domain name



EVALUATE YOUR WEBSITE

Scenario #3

Use Search Console to:
Help Google confirm that your international 
pages are displaying correctly.

#3. New international content
You have many customers in the U.S. and 
Mexico. You create content for both 
audiences.



What is Google 
Analytics?

EVALUATE YOUR WEBSITE

google.com/analytics

Free, powerful web analytics collects data 
from all touch points, in one place.

Measure the effectiveness of your online 
and offline marketing campaigns.
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http://google.com/accounts


Identify goals and key 
performance indicators

Develop a strategy

EVALUATE YOUR WEBSITE

Why use Google Analytics?

Principles of measurement:

1

2 Learn 
(and take action on it)

Collect data3
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EVALUATE YOUR WEBSITE

Three scenarios

Use Google Analytics to:
See acquisition reports and learn which channels 
drive traffic and lead to conversions.

Stasia’s Bakery advertises online with search, 
display, and social media. It’s working. They 
want to know if they should spend more—or 
less—on some channels.

#1. Learn where sales come from



EVALUATE YOUR WEBSITE

Three scenarios

Use Google Analytics to:
See behavior reports and learn what content 
website visitors consume, and where they leave.

To make the site useful for visitors (and help 
with SEO), Stasia’s Bakery writes blog posts 
and creates videos... but they wonder if 
anyone reads or watches.

#2. Understand what works



EVALUATE YOUR WEBSITE

Three scenarios

Use Google Analytics to:
See the checkout behavior analysis and learn how 
customers move through the checkout steps.

Stasia’s Bakery recently added an online 
store, so people everywhere can order their 
famous desserts. They want to make sure 
it’s easy for people to place orders.

#3. Evaluate the online store



EVALUATE YOUR WEBSITE

What is the Test My 
Site tool?

testmysite.thinkwithgoogle.com



EVALUATE YOUR WEBSITE

Why use the test?

More than 50% of all US web traffic is 
coming from smartphones and tablets.1 

50% of consumers who conduct a local 
search on their smartphones visit a store 
within a day.2
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1Google Analytics Data, U.S., Q1 2016
2Google/Ipsos MediaCT/Purchased, "Understanding Consumers' Local Search Behavior," May 2014



EVALUATE YOUR WEBSITE

What you can learn

How does it compare?

People are five times more 
likely to leave a mobile site 
that isn’t mobile-friendly.2

How quick is the site?

Nearly half of all visitors will 
leave a mobile site if the pages 
don’t load within 3 seconds.1

How fast can it be?

Reducing load time can help you 
keep more visitors.1

1 2 3

1Google Data, Global, n=3,700 aggregated, anonymised Google Analytics data from a sample of mWeb sites opted into sharing benchmark data, Mar. 2016.
2 Google, Sterling Research and SmithGeiger, “What Users Want Most From Mobile Sites Today.” July 2012



How to evaluate your business listing



EVALUATE YOUR BUSINESS LISTING

Info appears on desktops, laptops, tablets, and mobile phones.
What is Google My Business?



EVALUATE YOUR BUSINESS LISTING

Three things you can 
learn (and do)

How did customers search for 
your business?1



EVALUATE YOUR BUSINESS LISTING

Three things you can 
learn (and do)

Where did customers view your 
business info?2



EVALUATE YOUR BUSINESS LISTING

Three things you can 
learn (and do)

What actions did customers take 
with your business info?3



How to evaluate your ad campaigns



These 
are ads This is an ad

EVALUATE YOUR AD CAMPAIGN

Ads appear on Google...



Three ways to track performance

Ad views: How often your ad is shown on Google Search, 
Google Maps, and websites that show Google ads.

EVALUATE YOUR AD CAMPAIGN

Ad clicks: How often your ad was clicked.

Phone calls: How often you received calls via your ad 
(available if you turned on call reporting).



EVALUATE YOUR AD CAMPAIGN

Once the ad runs you see how many views it receives.

#1: Ad views



EVALUATE YOUR AD CAMPAIGN

Once the ad runs you see how many clicks it receives.

#2: Ad clicks



EVALUATE YOUR AD CAMPAIGN

This feature shows how many phone calls came from ads.

#3: Call reporting



EVALUATE YOUR AD CAMPAIGN

Setup Analytics and add goals via  AdWords Express.

Bonus! Connect to 
Google Analytics



What’s next?



WHAT’S NEXT?

Three things to do

Create a Google 
Analytics account: 

Create a Search 
Console account: 

Create an AdWords 
Express account: 

google.com/webmasters google.com/analytics gybo.com/awexpress
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READY FOR MORE?

Want to learn more?

Web lessons: 

Mobile lessons:

gybo.com/lessons



Thank you


